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The MEPRA Arabic Communications
‘Awards celebrate and recognise the
most creative and impactful Arabic
Communications campaigns and
professionals across the region.

This year is the inaugural ceremony,
which is open to all Middle East-based
public relations consultancies,
corporates, government organisations
and non-profits, freelancers, in-house
communications departments, digital
agencies, media owners, academics,
and students.

This year, entries were judged by 17
regional and international senior
communications professionals and
adjudicated by Mazen Nahawi, MEPRA
Treasurer and CEO of CARMA &
SOCIALEYEZ.

©Our multiple best practice categories,
team and individual awards highlight
the depth and breadth of Public
Relations and recognise achievements
from across a range of disciplines and
sectors. Awards achieve a number of
goals: Peer recognition, professional
credibility, a benchmark for regional
performance, personal and team
motivation, acknowledge excellence in
best practice leads to improved work
standards, act as a drive for growth
among winning agencies and
demonstrate the value in-house Public
Relations teams can add to a business.
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MEPRA ARABIC
COMMUNICATIONS
AWARDS FINALISTS 2022
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BEST COMMUNITY
OUTREACH CAMPAIGN

Action Global Communications -
Abu Dhabi Reads 2022
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g @0 pawilian ggugs M1

Memac Ogilvy - Arabic Hits
Different

sl il - gatlaghatas

Place Communications - Unified
Champion Schools- with Special
Olympics UAE
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BEST GOVERNMENT
COMMUNICATION AND
PUBLIC AFFAIRS
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Memac Ogilvy - The Lessons of
Remote Learning
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Place Communications - Orange
the World - Place Communications
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BEST INTERNAL
COMMUNICATIONS

Acorn Strategies - TRANSCO ~
Internal HSE Campaign  *
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BEST USE OF MEDIA
RELATIONS

Acorn Strategy - Abu Dhabi
International Book Fair
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Catch Communications - Mother Of
The Nation
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BEST INTEGRATED
CAMPAIGN

ASDA'A BCW -
#MoveForwardwithBayer
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PR Phenomenal - Mercedes-EQS
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BEST USE OF VIDEO

ASDA'A BCW -
#MoveForwardwithBayer
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Acorn Strategy - Sheikh Zayed Book
Award
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Masdar - For a Sustainable Future
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BEST USE OF
INFLUENCER
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Matrix Public Relations - Himalaya -
How Matrix PR leveraged the reach
of 240 Influencers to help Himalaya
increase sales by 22%
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BEST LAUNCH/LIVE
EVENT/STUNT
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BEST WEBSITE CONTENT

CREATION

Acorn Strategy - World Customs
Organization - AEO Conference
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BEST COVID RESPONSE CAMPAIGN
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BEST SOCIAL IMPACT
CAMPAIGN IN RESPONSE
TO COVID-19

Action Global Communications -
ADEK Back to School 2021 - 2022
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BEST CAMPAIGN IN MARKET
Gouwl g dlon Jaaal

BEST CAMPAIGN IN
EGYPT
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BEST CAMPAIGN IN
OMAN

©Oman Airports - Airport Council
International World Governing
Body
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BEST CAMPAIGN IN
KUWAIT
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BEST CAMPAIGN IN KSA

ASDA'A BCW - Saudi Arabia’s bid to

host the AFC Asid Cup in 2027
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BEST CAMPAIGN IN MARKET
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BEST CAMPAIGN IN UAE

Action Global Communications -
Jiu-Jitsu Month 2021
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Emirates Nuclear Energy
Corporation and Four MENA -
Powering the path to Net Zero
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Mubadala Investment Company -
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BEST. CAMPAIGN IN
MIDDLE EAST
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Matrix Public Relations - Himalaya -
How Matrix PR leveraged the reach
of 240 Influencers to help Himalaya
increase sales by 22%
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PEOPLE AND TEAMS
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OUTSTANDING STUDENT
CAMPAIGN

Mariam Eldaly

ARABIC
COMMUNICATIONS
MEPRA AWARDS
OUTSTANDING YOUNG
COMMUNICATOR OF THE
YEAR
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ARABIC COMMUNICATIONS MEPRA
AWARDS IN-HOUSE TEAM OF THE YEAR
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MEPRA Academy

Jennifer Bell

Write like a journalist

Thursday 14th July
9:30am-4:30pm GST
Location: Zabeel House

by Jumeirah, The Greens,
Dubai

Accreditation

MEPRA has partnered with m= U e of Public
Relations (CIPR) to establ
(CPD) program. MEP! e
a shich includes more than 1200 learnin
tioners to map their train
becoming MEPRA and
Practitioners. This course is worth 10 CPD points.
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